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Abstract

Inthe presentera, sellingis a complicated task due to stiff competition and many alternative
products. Products have become more consumers oriented. Consumers have become more
sophisticated. For instance, they posses the best product at a fair price. The products are a better
quality than the substitute produce for sale. But Sales aren't automatic. The prior idea of the
production is for the sales. How will the buyers get the product, when they have not heard of our
products? Therefore, people must have knowledge of the existence of the product and its availability.
This is possible only through a good propaganda. It arises a need for proper flow of information along
with products from producer to consumer. It can be done through the activity of promotion.
Promotion is the process of Marketing Communication aimed to inform, persuade and influence
people. It become very essential, rather a duty, of the manufacturers to make the consumers know
from where, how, when and at what price the product would be available. More and more
promotional activities are required to induce the consumers to purchase more and more products
and thus demand for the product is created. The basic purpose of promotion is to let potential
customers to know about the product through various forms, roles, models, persons. Thus, the
research paper throws light up on current trends in celebrity endorsement and its impact through
various models have considered. For the purpose 100 samples on simple random techniques in
Tiruchirappalli (Trichy) town and through application of Chi-square test and other methods, it is
found thatit has majorimpactin promotion process.
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1.INTRODUCTION

Advertising has the prominent place
among the techniques of mass education and
persuasion on the public. It is not a modern
origin. It has been used from immemorial
period. In earlier period, Advertisement was
displayed in the form of sign boards, writing
on historical buildings or inscriptions on
stones, stone-pillars, stone walls etc., The

development of printing has greatly boosted
the ideas of advertising through newspapers,
magazines, and hand-books. In earlier
periods, it was used only in a limited manner.
Butnow-a-days it has been greatly utilized.

The nineteenth century gave rise to
the specific industry of advertising. With the
passage of time and the untiring efforts of the
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