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ABSTRACT

T‘ms study focuses on exammmg the factors affectmg student adoptron of e learning. This sty |
" is designed to conduct undergraduates of Faculty of’ Management Studies and Commery ||
‘ Umvcrsxty of .Tafﬁ1a. Based on different theones especrally technologlcal adoption theory zy
‘ empmcal evrdences, Indrvrdual charactenstrcs, Indrvrdual Perceptlon Perceived Usefulnesy
& Perceived Ease of Use ICT Infrastructure Experience, ‘Social Influence Instrtutronal Support and
the E-leammg process are factors 1dent1ﬁed Advanced Multivariate Analysrs as Exploratory
Factor Analysrs is utrhzed to find out the factors affectmg student adoption of e-leaming. There
»:-are four factors 1dentlﬁed through exploratory factor analysis. Insututronal Support, Individual
: characterrstrcs Perceived Usefulness .and Perceived Ease of Use are factors identified which

;affect student adophon of e leammg Therefore Efforts to 1mprove e-learing adoption should

; ‘concentrate op 1mprov1ng lnsututronal Support Indrvrdual charactenstlcs Perceived Usefulness

" “and Percclved Ease of Use.. The faculty should invest more on infrastructure such as in fast and

reliable mtemct access and provide a dedicated murored server for c-leammg The faculty

-sh uld also mtegratc e-learmng into the faculty strategrc plan and annual work plans and

fpdevelops a clear pohcy and also fund e-leammg mmatrves

por(is‘ E- Learning, Instz!utzonal Support Individual characteristics, Percerved Ease of Use
dPercexved Useﬁdnass
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